Great)
Big
Stories

Puttime story to work.




You’ve seen how poor
storytelling can make even

the biggest moments feel,
well... @



...Small. ¢



You know what a
compelling story

sounds like. ©



But you might
not understand how
to craft one.



It’'s a
chicken & egg
problem. v *



You know what story you
want to tell, you just
don’t know how to tell it. ¥



So, how do
you crack it? @
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Putting story to work.




We believe the smallest

|deas can be turneddnto
-~ the b“i
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Autodesk University 2018
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Storytelling
workshop:
Toronto 2017



to put story to work Way
beyond this workshop. @
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Storytelling Sprint breaks
storytelling down into four
small cycles (or sprints).



In the first half of the workshop, we’ll cover ?
the Discover and Define phases,

exploring the full space

around your ideas.

1: Discover 2: Define

Putting story to work.



After this, we’ll move to the Design and
Refine phases, which focus on

crafting a story which is as
persuasive as possible.

3: Design

4: Refine

Putting story to work. \



1: Discover

Putting story to work.

In the Discover phase, you
will build some knowledge of
your audience, and start to
map out what they care about.
By empathizing with your
audience, you move beyond
designing a story around
what’s on your mind, and start
to design 1t to also consider
what’s on their mind.



/' In the Define phase, you will

start to grasp your core 1dea and
1ts component parts.

By working to make your core

1dea as big as possible, and

sxsssnnnnnnnnnnnns defining where you want to
2: Define  move your audience from and

where you want to move them
to, you explore how to best
make your story stick.

Putting story to work. \



In the Design phase, you will
assemble your story so that 1t
flows with maximum impact.

Dramatic structure - opening
gaps where an audience's

curiosity can take hold - plays a +1essssssssssnnns
big part in how you approach ~ 3: Design
this, but so does your choice of
language. In this phase, we
consider how to design for both.




In the Refine phase, you
will tune your story to fit
your tone, and your voice.

By refining your story’s
pitch so that it sounds
authentically yours, you tssssssssssssnns
build a deeper emotional

4: Refine

connection to your audience,
helping you deliver a story
with clarity and resonance.



Each cycle helps evolve
your story, and the
ideas behind it...



...10 be more impactful to
the audience, and more
true to the presenter.
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We've helped clients
big and small
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And we’ve had some -

“greatreviews. .
95.9% ' 97_.1 Yo 94.3%

Attendees Facilitator Worth the

recommend score 1nvestment -
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So what are you waiting for?. .
Let.us show you how to

~put story to work.

hello@great-big-stories



Because yoi
biggest moments are made
for your biggest stories.
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Puttime story to work.




